
Reinhard Löwenstein: “The FAIR’N GREEN 
system focusses on the potential for change for 
sustainable management in all areas of viticulture. 
(…) The concept is transparent, flexible and gives 
new impetus to the wine growers every year. The 
annual continuation of the certification is bound to 

the implementation of the proposals for improvement. By doing so, 
FAIR’N GREEN makes a significant and contemporary contribution to 
securing the future of German viticulture and to the development of a 
sustainable and ecologically responsible wine culture.”

Supporters of the Initiative

Peter Altmaier: “This sends a strong message. I hope many wine 
businesses will follow this lead and commit to these high standards. I 
also hope that this is an incentive for other industries to try something 
similar”, said former Federal Minister of the Environment at the formal 
presentation of FAIR’N GREEN.

The Concept of FAIR‘N GREEN: Requirements for the certification
To be admitted into the programme it is crucial to consider the 
principle of near-nature and fair management and comply with the 
principles of an environmentally friendly viticulture. This includes:

Focus on measures of cultural techniques for plant protection: good 
leaf work and soil care are ideal measures to prevent pests.

Increase the natural resistance of the grapes.
Preservation of the natural habitat of beneficial animals by greening 

and an ample variety of flowers from accompanying plants.
The addition of non- natural substances is only permitted if damage 

to the plants cannot be prevented otherwise. In this case selective use 
is advisable in order to keep the addition of non-natural substances to 
a minimum.

Deliberate conservation of biodiversity and preservation of the 
cultural landscape.

Systematic and proven reduction of artificial inputs and emissions 
into the environment and the atmosphere.

Wine growers who already comply with the EU organic farming 
regulation may find it easier to become FAIR and GREEN, however 
this is not a prerequisite. 












Preparation and analysis of a life cycle assessment
Proposals for sustainable energy management
Calculation of a Carbon Footprint for the company
Measures for reducing the Carbon Footprint
Focusing on social commitment and strengthening corporate social 

responsibility (CSR)
Analysis of the supply chain with regards to sustainability issues
Hands on Assistance for establishing sustainable procurement

Promotion of employees’ commitment to sustainability











Feedback on FAIR‘N GREENContents and Measures of FAIR‘N GREEN

Prof. Klaus Töpfer: “I support the sustainability system FAIR and 
GREEN for German viticulture with great enthusiasm and hope that 
this sends a clear message to the public and the wine business.“ 

The central parts of the FAIR’N GREEN system are:
150 criteria: 50 per cent of all points must be met upon entering 
the association, as well as a minimum of 40 per cent in each of the 
four sustainability chapters. 
Annual improvement: The companies pledge to improve annually 
by 3 per cent with regard to the previous year and document their 
measures.
Sustainability Toolkit: There is concrete assistance and sustaina-
bility consulting for achieving the improvement.
External audit: The IMO Institute for Market Ecology GmbH       
provides external monitoring of the assessment. 
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Clemens Busch: “As a longtime practicing organic 
wine grower it is important to me to integrate other 
aspects of sustainable viticulture into my work. In 
addition to this, the system of FAIR and GREEN 
could help conventional wine growers move towards 

an ecological and sustainable mode of work.”

Philipp Kuhn: “The system “FAIR and GREEN” is 
important to me because an increasing number of 
customers form the Scandinavian area request 
information regarding the sustainability of vineyards. 
Furthermore, in addition to environmental criteria the 

efficient use of resources is analysed and aspects such as a good 
relationship with the staff, fair wages and respectful interaction with 
each other play a major role. All of the aforementioned criteria are 
part of the system “FAIR and GREEN” which is why I consider this a 
big progress for my vineyard and the German viticulture.”

Ph
ot

o:
 W

ei
ng

ut
 H

ey
m

an
n-

Lö
w

en
st

ei
n

Theresa Breuer: “For us, sustainable work on the 
vineyard as well as in the social environment with 
our team has been an important topic for a long time, 
so we already took the first steps towards achieving 
sustainability. By joining FAIR and GREEN we see 

a chance to put our ideas in this field into quantifiable numbers and 
to determine where we stand in the process. Further development 
is monitored so it is not forgotten in the hectic of daily routines and 
because the topic is just too important for us! We hope to get to know 
ourselves better and to improve...” 

FAIR’N GREEN is a transformational standard towards sustaina-
ble business management.  By combining consulting, auditing and 
certification the label encourages change and requires independent 
monitoring. 
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Jochen Schmitt: “The concept of FAIR and GREEN 
convinced us with its holistic approach that also 
considers the social commitment of our family
owned business. We see this as a helpful tool that 
truly allows us to grow our wines in an environmen-

tally friendly manner, close to the region and its people. To allow our 
children to be passionate wine growers in an intact environment.” 

Mario Zelt: “We were convinced by the fact that 
FAIR and GREEN is a very detailed standard with 
comprehensive environmental criteria, social and 
economic criteria. By joining FAIR and GREEN we 
want to optimise our vineyard in these fields in the  

next years.” 

Meike u. Dörte Näkel: “Sustainability is a key term 
for our generation, only with sustainable manage-
ment in social, environmental and economic fields 
we are able to secure the viticulture, wine cultural 
landscape and therefore our livelihood and the one 

of future generations!”

Weingut St. Urbans-Hof – Nik Weis: “My own motto 
is “con natura – no invicem”, that is with nature and 
not against it. For me it is evident that great wines 
can only be produced and the viticulture related 
cultural landscape can only be preserved for future 

generations, if work is done to preserve nature and the environment 
as opposed to working against it. So far this corporate philosophy has 
not been communicated externally with an audit label or membership 
in an association. FAIR and GREEN is now communicating this and 
in my opinion in the most holistic manner. FAIR and GREEN does 
not only commit to the protection of the environment and sustainable   
management, but also includes the fair, societal and cultural interac-
tions. This means taking sustainability one step further.”

Axel Neiss: “FAIR and GREEN corresponds 
with our understanding of sustainability – in the 
vineyard and in the cellar. A concept we have 
been searching for for a long time...”
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